Halmyre's 8 Step Member Engagement Roadmap

A well-executed interactive marketing strategy discovers new customers (FIND ’EM)

and engages your existing audiences (KEEP’EM).
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WEBSITE

Evolve and
Expand

e Content gap analysis
e Mobile

e CRM & AMS strategy
e Segmentation

e Basic multimedia

e Initial SEO review
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e Performance analytics
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@ FiND EM

Behaviour analysis and interactive communications
can help find new audiences through targeted

customer relationship management techniques.

@ «eepEm

Content, tools and active discussion targeted
at existing audience to promote re-engagement
with key stakeholders and online community.
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BASIC SOCIAL MEDIA

Profile
Creation

Identity relevant networks
Schedule basic posts

Follower strategy

Basic communications calendar
Monitor evolving regulations
Content & posting strategy
Paid vs. organic strategy

WEB PROMOTIONS

Be Where Your
Audience Is

Promo codes
White papers

Online advertising - display

Paid search & PPC
Paid social
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EMAIL
Engage
Existing Audience

e Fresh content

e List development

e Targeted email campaign
e Analytics & insights

e Segmentation & cadence
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EMAIL
Engage
New Audience

Targeted distributor lists
Targeted email campaigns
Analytics & insights
Re-permission campaign
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SEO

Improve Google
Search Rankings

Review search term usage
Optimize copy & design content
Technical improvements

Google AdWords strategy
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ADVANCED SOCIAL MEDIA
Communications
& PR
» Blogging

e Twitter communications
e Active LinkedIn participation
e Audience listening
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ADVANCED SOCIAL MEDIA

Get Others to
Talk About You

Blogger outreach
Twitter

Client insights
Playbook
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ADVANCED MULTIMEDIA

Shareable Interactive
Tools & Content

e Podcasts

e Infographics

e Video

¢ Video conferencing
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TO APPORNOTTO APP

Advanced Web
Engagement

e Funnels

e Private client login

e Chat boards

e Tie-ins to CRM/AMS
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