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AND FUNERAL PROFESSIONALS

The Ontario Association of Cemetery and Funeral Professionals is a small, specialized
trade association representing over 400 company members in the bereavement sector.
OACFP supports effective, resilient member companies and their employees as they
collectively care for over 85,000 families every year at their time of loss.

The Challenge

OACEFP faced a sector-wide workforce crisis and significant headwinds from evolving societal
norms regarding grief and memorialization. The small, highly capable team sought external strategic
clarity to proactively address these complex external threats.
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